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OVERVI EW

The nost inportant battle of the Irag War is not happening i n Baghdad
or al-Anbar. It is happening every day on television, in newspapers, and on
the Internet. It is the struggle between the US nilitary and the insurgency
for the will of the Anerican people to prosecute the war. And the US mlitary
i s |osing.

Wth the el ections of Novenber 2006 adding to the nounting politica
pressure for a withdrawal fromlraq, it seems increasingly likely that the US
mlitary will be forced to leave with its work there unfinished. How did it
come to this point? How can the US military, the nost powerful mlitary force
in the history of the world, be forced out of Iraq by “bands of thugs and
terrorists”? It is not, as others have contended, bad strategic decisions,
poor nilitary planning or execution, or a biased or negligent nedia that has
made the eneny in Iraq so form dable. Rather, it is the revolutionary nerging
of terrorism insurgency, and tel ecommunications: medi a-enabl ed insurgency.

Pat Proctor is a US Arnmy maj or who has served on the frontlines of the
media war in lrag. In addition to spending two years studying the nedia war
for the Army, Pat was a key player in devel opi ng the conmuni cations strategy

for General David Petraeus and Anbassador Ryan Crocker in Iraq in 2007. It is
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this unique perspective that Pat brings to Media War: The Medi a- Enabl ed
Insurgency in lrag. The reader will be treated to the inside story of how the
medi a covers the war in lraq, as well as howthe US nmlitary and the

i nsurgency fight to influence this coverage. This is a story that has never
been told before.

This book is the first work to bring together sources fromthe
operational, “fighting” Arny, mlitary public affairs, and the nedia. The
book includes interviews, with nen |ike Col onel Boykins, the senior public
affairs officer for General Petraeus in Iraq, and the | ate John MWt hy,
former Senior Security Correspondent for ABC News. It also heavily references
the witings of Army commanders in professional nilitary journals about their
experiences fighting the war in Iraq under the ever-present eye of the nedia.

Media War will also be the first post-“surge” book about the Iraq \War.
As the Novenber 2008 presidential election approaches, the debate over the
success of this new strategy already doninates the Iraq debate. Media War
will be the first book to weigh in on this debate.

Medi a War takes a conpletely fresh | ook at the war, as a struggle
between the US nmilitary and insurgency in lragq for the will of the American
peopl e. Because this book is at the sane tinme a book about the war in Iraq
and a study of the nodern nedia, it has unique crossover appeal. It wll
appeal both to mlitary professionals and enthusiasts and to those interested
in the nedia. Based on governnent occupational data and publicly avail abl e
nmedi a- consunption statistics, the market for Media War is at |east eight
ml1ion people.

Wth the 2007 “surge” and change in strategy under General David
Petraeus, there is renewed interest in books about the Iraqg War. A commerci al
version of the new US Arny field nmanual, Counterinsurgency, was one of
Amazon’s top 100 sellers and one of its top 20 nonfiction sellers in July

2007, despite its technical focus. Marching Toward Hell: America and |slam
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After Iraq (M chael Scheuer) was one of Amazon's top 30 nonfiction titles in
February 2008. There is a growing appetite for answers about the Iraq War.

This appetite will only grow as the 2008 presidential elections approach.

TI MELI NE FOR COVPLETI ON

The aut hor has been hard at work on this manuscript since January 2006.

The manuscript for Media War was conpl eted in February 2008.
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MARKET ANALYSI S

The total market for Media War: The Medi a- Enabl ed Insurgency in lraq is
at least eight mllion people. This book will appeal to anyone who w shes to
better understand the Iraq War. However, this book has a crossover appeal
that ot her books about Iraq lack--it will appeal to those interested in the
medi a and war journalism Wile it has obvious practical application for
mlitary and nmedi a professionals, policynmakers, and nmilitary historians, it
is witten for the |ayperson.

The mlitary audience for Media War--including active, reserve,
recently separated, and retired service nmenbers--is 4.5 mllion people. This
audi ence grows by 338,000 every year. This population is overwhel mngly nal e,
m ddl e class, and politically conservative with particularly strong negative
feelings about the nedia (perceptions Media War will challenge in an engagi ng
way). The average age for service nenbers is about 30, and virtually all are
hi gh school graduates. Mst have at |east sone college. According to the
Government Accounting O fice, 20% have at | east a bachel or’s degree.

About another two to three nillion Anericans outside of the mlitary
are intensely interested in war in Iraq. In a January 2008 CBS News poll, 21

percent of Anericans rated the war in Iraq as the nost inportant issue facing
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the nation. This is reflected in America’s nedia consunption habits.
According to the New York Tines, 1.5 mllion Anericans tuned in when General
Petraeus and Anmbassador Crocker appeared on Fox News Channel with Brit Hune
the evening after their 10 Septenber 2007 testinony. Many of these people buy
books and publications about the mlitary. For instance, The Last True Story
I"1l Ever Tell: An Accidental Soldier's Account of the War in Iraq (John
Crawford) was a New York Tines bestseller.

Media War is also a book about the connection between the nmedia and
war fare. Americans continue to be fascinated by the role the nedia plays in
war. For instance, the Barry Levinson novie, Wag the Dog made $43 nillion in
theaters and $20 million in video sales, despite costing only $15 million to
make. Thi s audi ence al so buys books about the nedia and warfare; In an
I nstant, Bob Whodruff’s book about his work as an ABC News journalist in
Irag, was a New York Tines #1 bestseller.

The wargam ng community is a small but inportant narket for Media War
because it is a nexus of mlitary professionals, enthusiasts, and historians.
Arnthair General, a nmgazine catering to this conmunity, has a circul ation of
over 120, 000. The author has deep roots in this community and will |everage
themto market Media War (see “About the Author” and “Marketing Plan” for

nor e) .

SPECI AL MARKETI NG OPPORTUNI TI ES

As a book witten by an active duty service nmenber, Media War will
al rost certainly be a featured publication at the nore than 3,500 post, base,
and naval exchanges on military installations worldw de (including in Iraq
and Af ghani st an).

There is a strong cultural tension between the mlitary and the nedia
and a great reluctance by the nilitary to wade into political issues such as

nati onal public opinion. The controversial ideas in this book will nmake it a
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“must read” title for mlitary professionals and required reading at mlitary
educational institutions such as the US Arny Command and General Staff
Col l ege (CGSC) and the US Arny War Col |l ege. The fact that the author is a
recent attendee of CGSC nmekes this even nore likely. Around 8,000 students
pass through such institutions each year. Each of these institutions also

mai ntains a sizable library which will be interested in bulk orders.

The author is also a conputer warganme devel oper (see “About the Author”
below). H s ganmes are published and distributed by Shrapnel Ganes, one of the
| argest Internet-based gane publishers in the world. Shrapnel Ganmes as well
as ot her Internet-based gane publishers will be very interested in selling
Media War as a way to attract military enthusiasts to their Wbsites. Mny
onl i ne wargani ng nagazines also nmaintain Internet store fronts and will w sh

to sell Media War as wel |.
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COVPETI NG WORKS

There is a perception in the publishing industry that readers are
suffering from®“lraq fatigue”--that the narket is flooded with Iraq books.
The truth, however, is that some recent titles have not sold well because
they have nothing new to say. A narrative about Iraq has devel oped anong
authors and the | atest books are just restatenents of these common thenes:
(1) the lrag War is going badly because of political or mlitary |eader
i nconpetence, (2) the media failed to informthe public before the war, and
(3) the enbedded nedi a program hurt objective coverage of the war. The book-
buyi ng public has heard this all before and is rejecting new books that say
the sane thing. Media War is a fresh, new argunment in this debate. It is the
contention of this book that neither strategy nor tactics is the problemin
Irag. The nedia isn't the problemeither; it sinply reflects the perceptions
of the Anmerican public. The problemis that the insurgency in Iraq has
hi jacked the nmedia systemand is using it to directly attack the will of the
Aneri can people to fight the war. This new perspective is desperately needed
in the marketpl ace

Medi a War exami nes the interaction between the nedia, the US nilitary,

and the insurgency over the entire course of the war in Iraq. By contrast,
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the vast mpjority of books about Irag are snapshots in time and space,
exam ning one battle, one unit, one place, or one individual over a finite

anount of tinme. Three proninent titles are surveys of the entire war in Iraq:

State of Denial: Bush at War, Part |11, Bob Wodward (Sinmon &
Schuster, 2007: nmultiple editions, 576 pages, $16.00, New York
Ti mes bestseller) exam nes the conduct of the war in Iraq by the

nation's political |eaders.

Fi asco: The Anerican Mlitary Adventure in lraq, Thomas Ri cks
(Penguin, 2007: nultiple editions, 512 pages, $16.00, New York
Ti mes bestseller) exam nes the conduct of the war by senior

mlitary and civilian |l eaders in Iraq.

Cobra Il: The Inside Story of the Invasion and Qccupation of
Iragq, Mchael R Gordon (Vintage, 2007: nultiple editions, 784
pages, $16.00, New York Times bestseller) is a narrative account
of how the war was planned and executed by nilitary |eaders
(coverage ends with the insurgent violence in |ate 2003).
Al'l of these books share a conmon thene: the war was | ost due to egregious
errors conmitted by the nation’s political |eadership, mlitary and civilian
| eaders on the ground, or nilitary planners. Media War differs fromthese
titles; it contends that it is the enemy’s ability to use the nedia to attack
the will of the American people, not the civilian or nilitary |eadership,
that is costing Arerica the war.

Anot her point of divergence is that Media War exam nes how the nedia
covers the war in lragq, a topic largely mssing in these titles. This wll
gi ve the book a rmuch broader appeal, expanding its nmarket beyond military
prof essionals, historians, and enthusiasts to include those interested in the
medi a and war journalismas well. To date, books witten about the nedia in

Iraqg have focused on the coverage during the build-up to the war and the
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enbedded nedia program during the invasion. Two proni nent books contend that
the Anmerican nedia’ s negligence nade it conplicit in drawing Arerica into an
ill-conceived war:
Wien the Press Fails: Political Power and the News Media from
Irag to Katrina, W Lance Bennett, Regina G Lawence, and Steven
Li vingston (University O Chicago Press, 2007, 278 pages, $22.50)
Now They Tell Us: The Anerican Press and Iraq, M chael Massing
(New York Revi ew Books, 2004, 91 pages, $9.95)

Two proni nent books concl ude that enbeddi ng distorted coverage of the war:

Enbedded: The Media at War in lraq, An Oral History, Bill

Kat ovsky and Ti nothy Carlson (Lyons Press, 2004: multiple

edi tions, 450 pages, $16.95, #35 in oral histories at Amazon.con)

focuses on the experiences of enbedded journalists during the

initial invasion of Iragq.

Media at War: The Iraqi Crisis, Howard Tunber (Sage Publications,

2004: nultiple editions, 192 pages, $43.95) focuses on the

enbedded nedia program during and imrediately after the initia

i nvasi on of Iraq.
Media War differs fromall of these titles in three ways: it focuses on nedia
apparatus for covering the war, it is entirely focused on coverage of the war
after the fall of Baghdad, and, nost inportantly, it explorers how the US
mlitary and the insurgency try to influence nedia coverage of the war. The
aut hor served inside the senior mlitary headquarters in Iraq, fighting on
the front lines of the media war. This is a perspective non-military authors
cannot provide. Readers will get the inside story on a part of the war that
has never been covered before--the fight that is waged in the nedia between

the US nmilitary and the insurgency.
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ABOUT THE AUTHOR

Maj or Pat Proctor (US Arny) is an Iraq war veteran with 15 years of
service in command and staff positions from Fort Hood, Texas to Schofield
Barracks, Hawaii. He al so spent three years training US Arny officers in both
conventional and counterinsurgency warfare at the National Training Center
(NTC) at Fort Irwin, California. In 2007, Pat worked at the senior mlitary
headquarters in lraq, fighting on the frontlines of the nedia war. During his
tour, Pat was drafted to work as part of a handpi cked, 20-nan team which
i ncluded such |uninaries as Anbassador Robert Ford (US Anbassador to
Al geria), Colonel H R MMasters (Dereliction of Duty), and Dr. Stephen
Bi ddl e (Council on Foreign Relations). This team was conmi ssioned by Genera
Petraeus and Anbassador Crocker to create a new strategy for the war in Iraq.
Pat worked with a State Departnment counterpart to wite the vast majority of
the current strategic communication plan for the war.

Pat has conducted nultiple studies on the nedia war in Iraq for the US
Arnmy Command and General Staff College and the Center for Arny Lessons
Learned, including field work in Iraq. He has consolidated his findings from
these studies in his first book-length manuscript, Media War: The Medi a-

Enabl ed I nsurgency in lragqg.



Proposal : Medi a War 11

Pat has written on current affairs and mlitary history topics for the
US Arny War Col |l ege journal, Paraneters, and the consunmer nmgazi ne, Arnthair
General (these articles will appear in these publications throughout 2008 and
2009). Pat has al so published articles in Mlitary Simulations & Training and
the online nagazi nes, Warganer.com and Strat egyPage. com

Pat hol ds a bachel or’s degree in Mechanical Engineering from Purdue
University and a naster’s degree in Mlitary Arts for Strategy fromthe US
Arnmy Command and General Staff College (CGSC). He is currently conpleting a
second master’s degree, in Mlitary Arts for Operational Design, at the
hi ghly sel ective School of Advanced Mlitary Studies (SAMB) at Fort
Leavenworth, Kansas. He will begin work on his doctorate in Security Studies
at Kansas State University in fall 2008.

Pat has been recogni zed repeatedly for the quality of his witing. Hs
first study on insurgent use of the nedia was selected as a finalist for the
Arter-Darby Award for History at CGSC. A separate essay on the sanme topic was
selected as a finalist for the Father Donald M Snythe Award for Mlitary
Hi story, also at CGSC.

In addition to witing, Pat is also a prolific conputer wargame
devel oper and is very well known in the wargam ng comunity. Shrapnel Ganes,
Inc. publishes his six nodern conbat titles, but he does nobst of the
mar keting for these games hinself. His marketing efforts have even drawn the
attention of the defense industry; several of his titles have been |icensed
by corporations such as Lockheed Martin Aeronautics, Boeing, and Teknow edge
for use in their own professional -grade sinulations.

Finally, Pat is an occasional narathoner and borderline fitness
fanatic. He lives along the banks of the Mssouri River in Lansing, Kansas

with his wife, Aree, and their two children.
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PROMOTI ON PLAN

Pat Proctor has enbarked on a one-nan crusade to change the way Anerica
views the nmedia and the war in Iraq. H s uni que perspective on this topic and
his breadth of experience in actually planning and fighting the nedia war
have convinced hi mthat change is essential if the United States is going to
win not just in Iraq but in the broader d obal War on Terrorism Pat sees
Media War not just as a commercial venture, but as an extension of his oath
as a soldier to defend the United States. Pat is absolutely dedicated to
maki ng sure that Media War reaches the wi dest possible audi ence.

First, Pat is willing to “put his nobney where his mouth is.” Pat will
mat ch a publisher’s out-of-pocket, consumer pronotion budget up to one-third
of his advance, upon signing and recei pt of the advance. However, Pat is also

going to actively market Media War hinsel f.

NATI ONAL MEDI A

Throughout his military career, Pat has amassed a number of contacts in
the national news nedia that he will be leveraging in order to narket Media
War. During the author’s work in media studies for the US Arny, he nmet and

tal ked with a nunber of nationally recognized journalists, including the late
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John McWet hy (ABC News), Steve Kamarrow (Associ ated Press), and Jane Araf
(NBC). During his tine in lraq, Pat also net with syndicated col umists and
witers such as Bing West (No True dory) and Max Boot (Savage Wars of

Peace). Over the course of his nmlitary career, Pat has al so had contact with
| ess well known witers for publications such as Washi ngton Post and the New
York Times. Pat will use these contacts to secure reviews and interviews for
Medi a War.

It is a grimbut predictable trend that, as the Novenber 2008 el ections
approach, insurgents in Iraq will increase the level of violence in order to
i nfluence the Anerican political process. In the past, this surge in violence
has initiated a nedia debate about this so-called “Tet O fensive” tactic. Pat
is a recognized authority in the field of mlitary affairs and the nedia. He
has been quoted in the past as an expert in the New York Tines. Pat will use
this expert status to generate opportunities for interviews and on-air

commrent about the nedia war in lraq to pronote Media War

THE WARGAM NG MARKET

Pat will also |l everage his standing in the wargam ng conmmunity to
mar ket this book. This community is a great platformfromwhich to nmarket
Media War; it is a nexus of security professionals as well as mlitary
retirees, historians, and enthusiasts, all of whom buy and read books about
war and history. The author has successfully narketed his conputer warganes
inthis conmunity for nearly a decade. As a result, his nane has becone very
wel |l known and he has established hinself not only as a great game devel oper,
but also as an absolute authority on national security policy and mlitary
affairs.

The aut hor nmaintains a Website for his commercial wargam ng conpany

(www. prosi nto.com) that is very well known in this comunity. In addition to

i nformati on about his ganes, it also offers free gane denbs and nultipl ayer
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gam ng support which draws between 30,000 and 50,000 hits per nmonth. Pat has
al ready expanded this Wbsite to pronote his work as a witer

(www. prosinto.comfwititng). He has al so established a MySpace presence

(www. myspace. conl pat proctor) which will soon support a blog and di scussion

forum so that readers can interact with him ask questions, and provide
comrent about Media War, as well as his other work. The author will also
establish an e-mail list to facilitate a new reader community.

In the past, Pat has witten articles for magazines such as Arnthair
General and Warganer.comthat cater to the wargam ng comunity. Pat wll
submit a series of articles to these nmagazines on topics related to Media War
before and after publication. The author has al so had his warganmes revi ewed
and provided interviews in these and ot her nagazines. As a result, Pat knows
many of the witers for electronic gam ng, wargam ng, and sinulation industry
magazi nes. He will use these established contacts to garner reviews and
interviews for Media War

Over nearly a decade of marketing to the wargani ng community, pat has
amassed contact information for over two thousand warganers, service nenbers
and defense and commercial gaming industry professionals. Pat al so maintains
an e-mail list for each of his ganmes. Pat will use all of these tools to
publicize Media War. Pat will also pronote Media War by | everaging his
frequent blog entries and forum posts on popul ar warganmi ng Websites in this
communi ty.

Not all of Pat’'s marketing efforts in the wargam ng comunity will be
behi nd the keyboard. Pat has twi ce appeared at the Origins Gane Convention in

Col unbus, Chio. He will return to pronote Media War after its publication

THE M LI TARY MARKET
There is a great deal of interest in the topics discussed in this book

across the mlitary. Pat will submt a nunmber of articles to mlitary
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journals such as Mlitary Review, Paraneters, and Proceedings in preparation
for the release of Media War. Pat is a lifetine nenber of the US Arny Field
Artillery Association and will |everage this nenbership with the

associ ation’s nagazine, the Fires Bulletin, in order to secure a revi ew of
Media War and potentially an interview. Pat will also secure reviews of Media

War in other prominent military journals.

REG ONAL PROMOTI ON

Finally, Pat will work throughout the Mdwest to pronote Media War. He
has attended the Mdwest Literary Conference (Fall, Aurora, Illinois) in the
past and will seek to appear as a speaker at that conference after Media War
is published. There are also a nunber of other literary conferences in the
M dwest, including the New Letters Witers Conference (Sumer, Kansas City,
M ssouri) and the Nebraska Summer Witer’'s Conference (Sunmer, Lincoln,
Nebraska), at which Pat will seek to appear as a speaker. Pat will also
canvass Kansas City radio stations for reviews and interviews and solicit
area bookstores for readi ngs and book signings. During his annual trip back
to Fort Wayne, Indiana to visit famly for the holidays, Pat will seek
opportunities to do readi ngs, radi o and newspaper interviews, and book

signings in Fort Wayne, Indianapolis, Detroit, and C evel and.



Proposal : Medi a War

TABLE OF CONTENTS

BOOK QUTLI NE

Chapter 1: The Media Battl espace

Part One: The
Chapt er
Chapt er
Chapt er
Chapt er
Chapt er

Part Two: The
Chapt er
Chapt er
Chapt er
Chapt er
Chapt er
Chapt er

Chapt er

Medi a, the Insurgency, and the US Mlitary in Iraq
2: Understandi ng the Present

3: What |s Medi a- Enabl ed | nsurgency?

4: What |Is the Media Systemin Iraq?

5 What Is the US Mlitary' s Capability?

6: Crisis and Revol ution

Medi a- Enabl ed | nsurgency In Iraq

7: Media War as a Revol ution

8: The Tactics of Medi a- Enabl ed | nsurgency

9: Organizing to Fight a Media War

10: The Doctrine of the Medi a-Enabl ed | nsurgent
11: Medi a Technol ogy on the Mbdern Battlefield
12: Wiy Is Anerica Vul nerabl e?

13: Responding to a Revolution

Chapter 14: Concl usion

16



Proposal : Medi a War 17

FORVAT AND LENGTH

Media War will consist of acknow edgenents, two parts (containing
fourteen chapters), and a bibliography. The manuscript will also include 20
bl ack-and-white |ine drawi ngs. The author can al so provi de phot ographs of
many of the locations in Iraq described in the book. The total length of the

manuscript will be about 250 pages and 70, 000 words.

CHAPTER SUMVARY

I ntroduction

Chapter 1: The Media Battl espace

The past half century of warfare has seen a revolution, the
t el econmuni cati ons revol ution, which has fundamentally reshaped warfare and
society in dramatic ways. The US nmilitary enbraced this revolution and
successfully reshaped itself by enbarking on a revolutionary transfornmation
becom ng networked and conputerized. By doing so, it tenporarily gained an
asymetric advantage over every other nilitary in the world. However, it has
been caught conpletely unprepared for a second revol utionary transformation
medi a- enabl ed i nsurgency, and now finds itself at an asymetric di sadvant age

toits eneny in Iraq.
The conputerization and networking of the US mlitary
The eneny response--1everagi ng the global nedia

The medi a battl espaces
o The physical battlespace
o The information battl espace

o The nedia battl espace

The rest of this book..
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Part One: The Media, the Insurgency, and the US Mlitary in Irag

Chapter 2: Understanding the Present
A revolutionary reshaping of the interaction between the people and the
mlitary has taken place. The advent of 24-hour, global, electronic nedia,
connects the people to the actions of their mlitary in a way that has never
exi sted before. As a result the tactical and operational decisions of the
mlitary are, like never before, subject to the scrutiny of the people.
The nodel s
0 The nedia system
0o A news story

The rest of Part One...

Chapter 3: Wiat is nedi a-enabl ed i nsurgency?
In aletter witten by Ayman al - Zawahiri (the “second-in-comand” of
al -Qaeda) to Abu Miusab al -Zargawi (at the time, the | eader of al-Qaeda in
Iraq), Zawahiri stated “I say to you: that we are in a battle, and that nore
than half of this battle is taking place in the battlefield of the nmedia.” He
continues, “The aftermath of the collapse of Anmerican power in Vietnant-and
how they ran and left their agents--is noteworthy.” Using the nedia, the
eneny seeks to drive the US mlitary fromlraq just as it was driven from
Vi et nam
Does the eneny have this capability?
How does this capability work?
0o The attack on the al-Rashid Hote
0 The attack on the Red Cross
o The beheadi ng of Nick Berg

o The bonbing of a “weddi ng party”
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Is this capability a threat?
o Fallujah I, March-April 2004

o The Tet O fensive

Chapter 4: What is the nedia systemin Iraq?

Once maj or conbat ended, nedi a agenci es began establishing regi ona
bureaus. War coverage continued while this process took place, using a
gradual 'y di mi ni shing formof the enbedded nedi a apparatus that had covered
the initial invasion. Once the bureaus were established, reporters began
producing stories frominside the bureau. As security deteriorated, the
nunber of reporters in each bureau dw ndl ed because nedia outlets were forced

to bal ance skyrocketing costs agai nst waning public interest in the war.

How does the nedia in Iraq work?
0 Media outlets
o Stringers
0 Reporters
o The eneny

o The USnilitary

How has the nedia arrived at this solution?

Chapter 5: Wiat is the USmlitary' s capability?

What did the US mlitary do differently in Fallujah Il that it had not
done in Fallujah 1? Quite sinply, it controlled access. It did not control it
by barring the entry of journalists. The US nmilitary controll ed access by
facilitating journalists. Practically everyone who wanted to enbed was
all owed to enbed, including “hostile” Arab press. The voraci ous nedi a hunger
to report the story was fed by good, on the scene reporting. This conpletely

drowned out the eneny’'s efforts to influence the nedia.
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Can the US nmilitary defeat this eneny capability?
o Fallujah I'l, Novenber 2004

0 Sanmarra

What is current US nmilitary doctrine?

Chapter 6: Crisis and revolution

The tel ecommuni cations revol uti on spawned the revol utionary form of
warfare now called “Network-Centric Warfare,” best characterized by the
dramatic, lightning victories in the first GQulf War and the initial invasion
of Iraq. But the tel ecomrunications revolution has al so spawned a second,
| ess recogni zed revol ution: the nedi a-enabl ed insurgency. If the USmlitary
does not create a “counter-revolution”, it will fade into irrelevance in the
21st century.

Sunmmary

Medi a- enabl ed i nsurgency and the nedi a battl espace

The way ahead

Part Two: The Medi a- Enabl ed I nsurgency in Iraqg

Chapter 7: Media War as a Revol ution

The concept of the revolution in mlitary affairs (RVA) traces its
roots to the Soviet exanination of energing US mlitary capabilities in the
seventies and eighties. Increasing use of conmputer technol ogy,
t el econmuni cati ons, and precision-guided munitions in the US nilitary al
conbined in the Soviet consciousness to constitute an alarmng “revol ution
mlitary affairs”. Their fears would not be realized until after the fall of

the Soviet Union, in Operation Desert Storm That success gl obalized the

20
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concept of an RMA, and formed the foundati ons of a debate over whether these

capabilities were, indeed, revolutionary.
Medi a- enabl ed i nsurgency: a revol ution
Mlitary revolutions and revolutions in nmilitary affairs
The tel econmuni cations revol ution

The rest of Part Two

Chapter 8: The Tactics of Medi a-Enabl ed | nsurgency

The insurgency doctrine of Mao Tse-tung, which would formthe
foundation of nearly a half-century of nationalist insurgencies, inits
original form was very much attrition-based warfare. The goal of the Moi st
guerilla was to defeat the nmlitary force of the government. There was no
point in trying to persuade governnent | eaders of the hopel essness of their
cause; they could not surrender. To surrender neant their annihilation. To
quote Mao hinsel f, “Oppose fighting nerely to rout the eneny, and uphold

fighting to annihilate the eneny.” The only way to victory for Mao Tse-tung
was to annihilate the armi es of the state and suppl ant the government’s

mlitary power with his own.
What tactics does the eneny enploy in Iraq?
These tactics throughout history
0 Mnoi st revolutionary warfare
o Gandhi’s nonviol ent novenent as a “hybrid insurgency”

o Propaganda and counter-propaganda in WA

Chapter 9: Organizing to Fight a Media War
The US nmilitary’s enemies in Iraq are legion. Even if one only exani nes
t he nmedi a- enabl ed eneny which are the topic of this book, the groups quickly

becone too nunmerous to count. The Islamic State of Iraq (1Sl), al-Qaeda in
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Irag (AQ), and Jaysh al-Mahdi (JAM the so-called “Mahdi Mlitia”) are just
a few of the groups enpl oying nedia war against US forces in Iraq. There is
little or no coordination between them and they fight each other as often as
they fight the US mlitary, but they share one goal in comon: the
humiliating withdrawal of the US military fromlragq
What is the organi zational structure of the eneny in Iraq?
The history of organizing for chaos
o The IRA
0 Maoist revolutionary warfare
o The Vietcong

o The Mafia in Anerica

Chapter 10: The Doctrine of the Medi a- Enabl ed | nsurgent
The so-called “Manchester docunment” is a “howto” nanual for any woul d-
be al -Qaeda cell. Captured during a raid in Manchester, England by
authorities, it is a valuable wi ndow into the doctrine of nedia-enabl ed
i nsurgency. The eneny sees the nedia as one of many “arenas” in which its
struggle occurs: “lIn addition, it is inperative to stand agai nst darkness in
all arenas: the nmedia, education, [religious] guidance, and counseling, as
well as others.” It goes on to explain that the physical acts of crineg,
terror, and conbat are all sinply neans of defeating “darkness” in these
arenas.
Eneny doctrine in Iraq
0 Witings of Bin Laden, al-Zawahiri, and al -Zar gaw
Terror, insurgency, and doctrine: a history
o Terror doctrine

0 |Insurgency doctrine
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Chapter 11: Media Technol ogy on the Modern Battlefield
Vietnamwas the first “TV war”. By 1966, over 90 percent of Anerican
househol ds had at | east one television. This had a direct inpact on how the
Aneri can people got their news. In a poll conducted in 1964, 56 percent of
respondents said they “got nost of their news” from Tel evision, as opposed to
other nedia. By 1972, this number had grown to 64 percent. As only the “big
three” (ABC, CBS, NBC) doninated the television | andscape, three conpanies
provided news to (and informed political opinion for) over two thirds of the
nation. Standing astride this new col ossus was Walter Cronkite, anchor of the
CBS news and, as he was frequently called, “the nost trusted nman in Anmerica”.
The technol ogy of the nedia battl espace?
A brief history of the inages of war
o “Yellow journalisni during the Spanish-Anerican \War
o Journalismduring World War |

o The first “television” war: Vietnam

Chapter 12: Wiy is Anerica Vul nerabl e?

Media outlets and politicians decry any US governnent interference with
any press, anywhere in the world. This even extends to using nedia to
i nfluence the populace inside Iraq. In 2005, the Los Angeles Tinmes reported
on a secret programrun by the Lincoln Group for the US nilitary. The
contractor reportedly enployed Arab linguists to wite articles for Iraq
newspapers and paid the newspapers to run themw thout attributing the source
to either Lincoln Goup or the US mlitary. Political |eaders and the nedia
pounced on the allegations. Massachusetts Senator, Edward M Kennedy, said
that the program “speaks vol unes about the president’s credibility gap. If
Anericans were truly welconmed in lraq as liberators, we wouldn't have to

doctor the news for the Iraqi people.” Lynne Duke's Washington Post article
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on the program had the subheadi ng, “Propaganda? Nah, Here's the Scoop, Say
the Guys Who Planted Stories in Iraqi Papers.”

“Free security”

Free press

Free speech

Free peopl e

Chapter 13: Responding to a Revol ution

The French had every reason to discount the devel opnents in combined
arms warfare in Germany before World War 11. The French experience with tanks
in Wrld War | had been | ackluster at best. Air power as a conplinent to
ground maneuver was untested. Mlitary thinkers before Wrld War | had been
convi nced that offensive war woul d be decisive, only to see those hopes die
in the no-man’s |land of trench warfare. Al of these preconceptions made the
German victory in only a few weeks in 1940 all the nore stunning. The proof
was in the results. The changes the Germans had nmade represented a revol ution
inmlitary affairs, creating a tenmporary asymetry between Germany and the

Allies.
Sunmmary

A counterrevolution in mlitary affairs

Concl usi on

Chapter 14: Concl usion

The US nmilitary response to nedi a-enabl ed i nsurgency has been deeply
rooted in post-Vietnampublic affairs doctrine. The US nmilitary, as this
dogma dictates, maintains an aloof indifference to the war raging in the

nmedi a battlespace. It provides pictures and video to the nedia and the public
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showi ng Sol di ers bringing nmedical supplies to hospitals. It engineers schoo
openi ngs and then | eads junkets of stringers to take pictures of the event.
And, when bad things happen, it w thholds comments and investigates, ceding
preci ous news cycles to the eneny, which he happily fills with lies and

deceptive pictures to erode the will of the Anerican people.
Sunmmary
The medi a “battl espace”

Recomendat i ons
0 Defer costs for nedia outlets
o Facilitate reporters
o Protect/target nedia high payoff targets

0 Redefine the role of public affairs

Is it too |late?
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CHAPTER 12

VHY IS AMERI CA VULNERABLE?

Medi a- enabl ed i nsurgency, as a revolution in mlitary affairs (RVA), is
designed for application against the United States, its mlitary and its
peopl e. What are the essential elements of the US which make it vulnerable to
this RVA? Way does the nation exhibit these characteristics? Are there
feasi ble ways to “harden” the US and its nature to make it less vulnerable to
this RVA? This chapter will explore the characteristics of the US and its
mlitary which nake them susceptible to this RMA and how t hese
vul nerabilities manifest thenselves in the war inlraq. It will then look for
conditions in history under which these vulnerabilities have been
successfully mitigated. Finally, this chapter will briefly exam ne the

feasibility of recreating these conditions in the current war.

“FREE SECURI TY”
John L. Gaddis, in his book, Surprise, Security, and the Anerican

Experience, recounts the observation of C. Vann Wodward that, in addition to
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the tradition of “free land” (the vast, unexplored West that allowed the
uni npeded Anerican expansion fromAtlantic to Pacific) Anericans were al so
shaped by the tradition of “free security.” For a significant portion of US
history, after the end of the War of 1812, Anerican security was in |large
measure guaranteed by its geographic location. As a result, it was able to
expand and grow without the constant threat of invasion nbpst other nations
face. Gaddis identifies the sense of “free security” as the reason Anerica
reacts so dramatically to strategi c shocks, “surprises” such as the Pearl
Harbor and 9/11. It is the desire to return to this sense of “free security”
that drives the nation’s response to attack

However, as Gaddis points out in passing in this sanme book, the nature
of the attack on 11 Septenber 2001 nade it inpossible for the US to nobilize
as it had for Wrld War | and Il. Because the attacks on New York and
Washi ngton were terrorist attacks, a necessary conponent of recovery was to
urge Anericans to remain vigilant but go about their normal |ives. There
woul d be no conscription. There would be no rationing. There would be no war
bonds. The US military would fight two wars sinultaneously, a half-a-world
away, while the Anerican people went about their days as usual

This separati on between the Anerican people and their nmilitary was not
a creation of 9/11. This was sinply a continuation of a sem -deliberate trend
whi ch had begun at the end of World War I1. Anerican security policy in the
Cold War required that the President have the flexibility to enploy the
mlitary without “drumm ng up” popul ar support or getting a declaration of
war. A detailed discussion of this trend is beyond the scope of this book
but significant nmilestones in this journey include the War Powers Act, the
@ul f of Tonkin resolution, the abolition of the draft and the rise of the
all -volunteer force, and the precedents set by interventions in G enada,

Panama, Sonmalia, Bosnia, and Kosovo. For three generations before 9/11, the
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passi on of the people was increasingly renoved fromthe security policy
equat i on.

Most nmj or American wars are characterized by a pattern of nobilization
foll owed by post-war denobilization. Both North and South nobilized to fight
the American Civil War. But Anerica denpbilized just as rapidly and was
forced to prosecute national security policy “on the cheap”: Indian Wars in
the West, punitive canpaigns on the Southern border, interventions across the
West ern Hemni sphere, and nost notably the Spani sh-Anerican War. World War |
brought a massive nobilization foll owed by yet another precipitous drawdown
of military capability. The Arny and Marine Corps were forced to contend with
a host of issues in Central and South America with linmted active forces.
Repeatedly in Anerican history, America builds up to respond to strategic
shocks and then is quick to return to the illusion of “free security.”

But now, Anerica is faced with the challenge of fighting a big war
wi t hout nobilizing. The US governnent |acks all of the benefits nobilization
has historically brought. Not only is the US without the vast nmilitary that
conscription would provide; it is also without the nandate which, in the
past, has allowed the Anerican government to inpose restrictions on free
press and speech. Even nore inportantly, the lack of nobilization has denied
the governnment a nation at war. Anericans are still in the “free security”

m ndset. They do not see the wars being fought in the Mddle East as a norta
threat to their nation or their way of life. As Victor Davis Hanson noted
“America believes that the entire region is not worth the bones of a single

Mari ne.”

FREE PRESS
A free, independent press is a pillar of the Anerican politica
process. As the nation’s founders envisioned, the fourth estate serves as a

check on the power of the governnent. As the previous chapter highlighted,
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there are technol ogical reasons why it has beconme increasingly difficult for
the government to inpose restrictions on the nedia. But there are inportant
cultural reasons as well. The default condition of the Anerican press is to
be conpletely unfettered. The previous chapter highlighted instances when, in
tinmes of war, the US governnent successfully placed restrictions on the press
and its coverage of conflict. But the absence of a nobilized society has
resulted in an Anerican public operating under the illusion of “free

security.” In the current war, no such restrictions would be tolerated.

This linmtation affects the battlefield in Iraq in several profound
ways. Most obviously, it allows nedia outlets in Iraq to cover any aspect of
the war they wish, in any way they wish. But it also has nore subtle inpacts
that indirectly but dramatically inpact the way the war is fought and the way
it is perceived by the American public. Consider how adversary mnedi a
(i ndependent or eneny-sponsored Arab-language nedia which caters to the
eneny’s constituency) is treated in Irag. Because the principle of a free
press is so fundanental in Anerican culture, in the nmnds of Anericans it
extends even to adversary nedia outlets. Wien news broke that the Bush
adm ni stration was pressuring Doha over the political |eanings of al-Jazeera

in January 2005, an angry M chael Botein, professor and director of the Media

Center at New York Law School, wrote in the New York Tines:

The adninistration’s pressure to shut down Al Jazeera, the |eading
Arabic television satellite station, is an enbarrassnment. It cones
whil e the president boasts that United States-supported broadcasters
-- such as Radio Free Europe, Radio Liberty and Radio Marti -- aid
his “denobcracy” goals. Broadcasters cannot be subsidized in the

United States and banned in allied countries.
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Media outlets and politicians decry any US governnent interference with
any press, anywhere in the world. This even extends to using nedia to
i nfluence the populace inside Iraq. In 2005, the Los Angeles Tinmes reported
on a secret programrun by the Lincoln Group for the US nilitary. The
contractor reportedly enployed Arab linguists to wite articles for Iraq
newspapers and paid the newspapers to run themw thout attributing the source
to either Lincoln Goup or the US mlitary. Political |eaders and the nedia
pounced on the allegations. Massachusetts Senator, Edward M Kennedy, said
that the program “speaks vol unes about the president’s credibility gap. If
Anericans were truly welconed in lraq as liberators, we wouldn't have to
doctor the news for the Iraqi people.” Lynne Duke's Washington Post article
on the program had the subheadi ng, “Propaganda? Nah, Here's the Scoop, Say
the Guys Who Planted Stories in Iraqi Papers.” The article goes on to say of

t he program

Bonbs are blasting in Baghdad. War fills the air there and fills the
ai rwaves here. But a nore quiet war -- the information war -- is
waged by stealth, in the words and i mages depl oyed by pundits,

parti sans, policynmakers, propagandi sts, psychol ogical operators and

i nfluence specialists, both civilian and mlitary.

The American people reject the interference of their governnment in the
medi a, any nedia, even inside a war zone.

Because the US governnent |acks the nmandate provi ded by nationa
mobi li zation, it lacks the ability to inpose any restrictions on the nedia.
(As the previous chapter noted, inposing such restrictions night be
i mpossi bl e anyway, given the technol ogy provided by the tel econmunications
revolution.) It even lacks the ability to influence foreign media wthout

provoki ng public outrage. In the absence of restriction or influence, the
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media is only linmted by security and the anount of money it is willing to
spend to cover the war. The noney it is able to spend is, in turn, dictated
by public interest about the war, conmunicated to the nedia in ternms of
readership and ratings. Public interest, in turn, is dictated by what the
medi a chooses to cover about the war. As a result, the nmedia serves up what
they think the Anerican people want to see: car bonbs and Anerican Sol diers
engaged in conbat. The narrative for the war in Iraq is driven primarily by
the desire of nedia outlets to get the “biggest bang for the buck,” to

attract the largest audi ence possible while keeping costs as | ow as possible

FREE SPEECH

At the heart of a free press is the principle of freedom of speech,
guaranteed by the First Anendnent to the US Constitution. In the age of the
t el econmuni cati ons revol ution, the Internet has becone the “public square,”
the forumfor the public expression of ideas. Via Wbsites and ‘bl ogs, al
voi ces becone equal in the nedia battlespace. The only price of adnission is
the cost to connect to the Internet. As the previous chapter highlighted,
eneny groups in lraq have used this mediumto distribute their visual images
and establish their credibility as conpetitors for Iraq’s future.

The US nmilitary, by contrast, has done very little to engage in this
forum According to Frank G lluffo, director of the Honmel and Security Policy
Institute at George Washington University, “There is only one side on the

[Internet] battlefield, and it isn't us.” Areport released by the institute
in May 2007 indicates that the enemy has conplete freedom of action on the
Internet and the US governnent and nmilitary is not engaging themin this

medi um Why is the eneny even able to have a presence on the Internet at all?

After all, USnilitary research created the Internet. Surely the mlitary has

the ability to take down eneny Wbsites.
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The mlitary termfor attacking eneny Internet Websites is conputer
network attack (CNA). JP 3-13, Infornmation Operations, defines CNA as

foll ows:

Conput er network attack - Actions taken through the use of conputer
networks to disrupt, deny, degrade, or destroy information resident
in conputers and conputer networks, or the conputers and networks

t hensel ves.

The fact that the definition and doctrine exists is at |east
circunstantial evidence that the capability exists. The Operational Law
Handbook adds, “Equi pnent necessary for CNA is readily avail able and
i nexpensi ve, and access to many computer systens can be obtai ned through the

Internet.” It then goes on to indicate that the “lead” for conputer network
operations is US Strategic Cormand (STRATCOM. It seenms likely that the US
mlitary has the capability to attack eneny Wbsites. If this is the case,
why doesn’t it sinply shut down the eneny in this region of the nedia

batt| espace?

One can neke a relatively educated guess about why such activity does
not occur sinply based on the headlines. The sinple answer is that the eneny
is using US | aws against the US military. One way in which eneny groups do
this is by placing their Websites on servers in Anerica. For instance, Jay
Lyman of NewsFactor.com found that a site, Pal estinelnfo.com which purports
to speak for Hanmas and glorifies their suicide bonbing activities, is hosted
by a conpany called OM5 with servers in Connecticut and Chi cago. According to
James Kirkhope, director of the Terrori sm Research Center in Washi ngton, al-
Qaeda is using servers in the US as well. He says this is a conmon practice

with terrorist groups and their sites can only be shut down if they violate

privacy |laws or collect noney on behalf of a declared terrorist organization
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The governnment is powerless to shut down sites that sinply pronote al -Qaeda
or show i nages or video of terrorist acts. The eneny is using the basic
freedom afforded to every Anerican, the right of free speech, to attack the
will of the Anmerican people to prosecute the war in Iraq.

If the US mlitary cannot engage and di srupt eneny \Wbsites, why
doesn’'t it conpete with the enemy by using the Internet to influence
popul aces just as the eneny does? Again, the answer lies in the nature of the
Aneri can people and their jeal ous defense of the freedom of speech. Just as a
cultural aversion exists in Arerica to the government influencing the nedia,
a cultural aversion exists to the governnent influencing the people
thenselves. In the last century, this aversion has manifested itself in a
body of laws in part inspired by the Anerican censorship and propaganda
experience in Wrld War |1. In 1948, Congress passed the Smith-Mndt Act
whi ch inaugurated the US Information Agency (USIA) and the concept of public
di pl omacy (pronoting the US and its ideals abroad). This act included
provi sions which explicitly prohibited public diplomcy products from bei ng
dissemnated in the United States. These prohibitions were strengthened in
the Foreign Relations Act of 1972. The Zorinsky amendnent to this act al so
prohi bited any federal funding of government efforts to influence the
Anerican people. It is this body of laws that created the deep doctrina
separ ati on between psychol ogi cal operations (PSYOP) and public affairs.

This sensitivity also prevents the US nmilitary from engagi ng the
eneny’s constituent popul ation on the Internet. As Major Angela Maria Lungu
primary aut hor of FM 3-05.30, Psychol ogi cal Operations observed in Septenber
2001, “The nmjor argunments agai nst |Internet PSYOP concern isolation of target
audi ences, nanely preventing Anericans fromreceiving Internet products.” It
is the fear of PSYOP products traveling through the borderless real mof the
Internet and seeping into American public discourse that prevents the US

mlitary fromengaging in the war of ideas on the Internet. To understand
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just how restrictive this prohibition is, consider the definition of
psychol ogi cal operations fromthe JP 3-53, Joint Doctrine for Psychol ogi ca

Oper ati ons,

Psychol ogi cal operations: Planned operations to convey sel ected
informati on and indicators to foreign audiences to influence their
enotions, notives, objective reasoning, and ultimtely the behavior
of foreign governnents, organizations, groups, and individuals. The
pur pose of psychol ogical operations is to induce or reinforce
foreign attitudes and behavior favorable to the originator’s

obj ecti ves.

Basically, any information intended to influence a foreign audience is
a PSYOP product. E-mails, ‘blog entries, pictures, videos, or text in Wb
pages are all PSYOP, as long as their intent is to influence “foreign
governnents, organi zations, groups, [or] individuals” in a way that is
“favorable to the originator’s objectives.” This describes virtually any
activity in which the US nilitary could possibly engage except purely
i nformati onal content for the American public (public affairs products). The
Aneri can paranoi a about the governnent influencing the public has conpletely

barred the US military fromoperating on the Internet.

FREE PECPLE

It is so fundanental that it is easily overlooked, but this entire RVA
rests on the premnmise that the public being influenced has influence over its
governnent. After all, there is no point in trying to sway the “passions” of
the people in the United States except to overcone the “reason” of the
governnent. Were the governnent not responsive to the people, their opinion

or feelings about Irag would be irrel evant.



Proposal : Medi a War 35

But, if this RMA is meant to undo the reason of national security
policy by appealing to the enptions of the people, and the majority of people
are now in favor of sone formof withdrawal fromlraqg (in April 2007, 64
percent of the people favored a tinetable for withdrawal) why is the US
mlitary still in Irag? The answer is that the USis a representative
republic rather than a true denocracy. Because head of state and conmander -
in-chief are the enunerated powers of the President, the Anerican people
normally only get to vote directly on foreign policy and national defense
i ssues once every four years.

By late Spring 2007, an interesting dynam c had energed in Anerica
which illustrates the conplex interaction between the government, public
opi nion, and the nedia. The newly Denocratic Congress passed a bill which, in
addition to funding the war in lrag, set a timetable for withdrawal . As
stated above, American public opinion supported this bill by 64 percent. The
Presi dent, however, vetoed the bill. The Senate, split 51-49 in favor of the
Denocr at - sponsored bill, was unable to override the veto. The vote was split
al ong party rather than public opinion lines. Rather than responding directly
to the popul ar nood, House and Senate Republicans seened to be naking a
political calculation based on what they believed would be the condition of
Iraqg in Fall 2008, when they would again be up for reelection. In part, this
opi nion was inforned by congressional testinony from General David Petraeus,
the conmander of Multi-National Force-lrag. But it was also infornmed by
reports in the nedia of conditions in Iraq.

Lest one draw a conparison with so-called fourth generation warfare
(4GW or classic anti-colonial insurgency doctrine, it is inportant to nake a
distinction here. In these earlier forns of warfare, the insurgent conmitted
acts of violence in order to convince political |eaders that their cause is
hopel ess; the strategy was to appeal to the reason of policy-makers in order

to force a withdrawal. Congressmen and senators have the opportunity to
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travel to lraq. In fact, a study in August 2007 showed that 75 sitting US
senators had been to Iragq. The sane study found that nearly half of all
freshman congressnmen, 24 of 55, had traveled to Iraq. (Adnmittedly, those who
do travel to lIraq sel dom spend nore than a single day there, usually visiting
only a location or two in the Geen Zone.) Political |eaders also have access
to senior mlitary | eaders and intelligence which the average Anerican | acks.
Responsi bl e public officials, armed with direct observation of the war in
Irag, US intelligence, and answers fromsenior US nilitary |eaders nmust know
that the enemy will never defeat the US nmilitarily. When a political |eader
sees news reports in the nedia, he is nmaking a political calculation about
how the news stories will affect his constituency. He is al so naking a
political calculation about whether the news will inprove before his next

el ection. Thus, political |eaders are not influenced by nedia-enabl ed

i nsurgency, but by the effect they perceive that nedia-enabled insurgency is

havi ng on the Anerican people.

THE NEW COST OF FREEDOM

Medi a- enabl ed i nsurgency can only be exercised against a |libera
denmocracy. It is because of the Anerican tradition of a free and i ndependent
press that the US governnent is not able to limt US nedia access to the
operational area. This tradition also hinders the ability of the US
governnent to inpose restrictions or even accountability on adversary nedi a.
This tradition even linmts the ability of the US nmilitary to use local nedia
to influence the populace in Iraq. The right to free speech in Amrerica
cripples the US mlitary’s ability to disrupt or challenge the eneny’'s use of
the Internet. As a result of these Iimtations, the eneny has conplete
freedom of action in the nedia battl espace.

The American governnent’s solution to this problemin past wars has

been national nobilization. The previous chapter chronicled the neasures the
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US governnent enployed in World War | and Il to limt the production of
visual information. But these extreme neasures all require that the nation’'s
sense of “free security” be violated, that the popul ati on be conditioned by
nati onal mobilization to accept tenporary surrender of freedons for the
great er good.

Such a dramatic transformation of the national psyche requires a
strategi ¢ shock which shatters the nation’'s illusion of free security. The
strategi c shocks that began the current war, the @ obal War on Terrorism
were the terrorist attacks in New York and Washi ngton on 11 Septenber 2001
But this nobilization did not occur. Americans were told that the terrorists
were attacking Anerica because she was free; if Americans gave up sone of
their freedons, the terrorists sonehow achi eved victory.

Perhaps it was a mistake to cast this war as a war on terrorism
Perhaps, if the war had been cast as a war agai nst nations that support
terrorism nobilization would have been possi bl e. Maybe one could have parsed
the argunent: this was a war on terrorismbut the nation had to approach it
in a new way (requiring the surrender of sone freedons on a linited basis).

These possibilities have faded now, the die is cast. The US military is
engaged in a war while the American people, in obedience to the first
direction of their President, are remaining vigilant while going about their
normal lives. The sting of the attacks has faded and it is now inpossible to
reki ndl e the anger necessary to persuade Anmericans to willingly cede their
freedons. For the remminder of the war in Iraq, and probably the d obal War
on Terrorism the US military will be permanently handi capped in its ability

to challenge the eneny in the nedia battl espace.



